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Overall Objective

The objective of my publication is to help 
road trippers and those who live in the 
Midwest find activities and little-known 
locations during the summer.



Audience

• My audience is both men and women between the ages of 21-30 who live in 
the Midwest (or travels through the Midwest)

• My audience has at least a high school degree and makes about $40,000 a 
year. 

• My audience is single or married who have no children and practices no 
particular religion. 

• Members of my audience would read National Geographic and would watch 
the Discovery Channel.  

• Online you will find my audience on Instagram and Facebook. 

• In their spare time my audience road trips, travels, visits museums and 
often records their adventures on social media.



VALS Result

According to my VALS survey report my 

audience is primarily Experiencers

Their qualities include:

➢ Want everything

➢ Are first in and first out of trend adoption

➢ Go against the current mainstream

➢ Are up on the latest fashions

➢ Love physical activity (are sensation seeking)

➢ See themselves as very sociable 

➢ Believe that friends are extremely important

➢ Are spontaneous

➢ Have a heightened sense of visual stimulation



Defining the Audience

Why have you chosen to target this audience?
The audience, which is typically younger, loves adventures and experiences, 
but without a wealthy income, they will generally do more road trip vacations.

What do the VALS survey results tell you about 
your audience?
The VALS survey results say that the audience are Experiencers; they desire 
to try new things, are quite social, and are very spontaneous. The audience 
loves a good adventure.

How will your publication reflect the qualities 
associated with your audience?
This publication will reflect the qualities of the audience through targeting 

road tripping stops and experiences as well as giving the audience the best 

hidden adventures in the Central Illinois region.



Competitor One: National Geographic
▪ What I like

▪ Grid-like Design

▪ Wide audience

▪ Provides valuable

historical and travel

information

▪ What I dislike

▪ Covers too many

topics

▪ Lack of visual interest

at times

▪ Differences in this publication

▪ Will includes many

visuals

▪ Be more focused and 

centralized in just a few 

topics



Competitor One: National Geographic
▪ What I like

▪ Great color usage

▪ Some abstract design

▪ Central theme, 

message, and 

information provided

▪ What I dislike

▪ Some difficult to read 

text

▪ Fonts all over the 

place

▪ Differences in this publication

▪ Usage of only 2-3 fonts 

per page

▪ More focused region

▪ Audience will be targeted 

with far lower income
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Color Scheme

Aharoni 72 -
Head
Dubai 28 - Sub-Head
Sitka Text 12 – This is body copy, this is body copy, this is body copy

#6C8C26 #8C3F23#A6681C#707329 #D9D9D9Hexadecimal 
Numbers



Storyboard & Inspiration



Storyboard

(16) (L)

Back Cover

1 (R) 

Front Cover

2 (L)

Welcome 

Letter

3 (R) 

Table of 

Contents

4 (L)

General Info

5 (R) 

Timeline

6 (L)

Map

7 (R) 

Map

8 (L)

Landmarks

9 (R) 

Attractions

10 (L)

Recreation

11 (R) 

Recreation

12 (L)

Entertainment

13 (R) 

Food

14 (L)

Hotel

15 (R) 

Top 10
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Back Cover

• Full bleed

• Graphic Element/Photo – Shows mastery in the use of 
the graphic software exploring an independent tutorial

• Credit

• Back Cover • Front Cover

Front Cover

• Original Title - Masthead/Title

• Publication Logo

• 3 Teasers

• Date

• At least one graphic element with credit - fits the theme - demonstrates advanced editing 
techniques - not simply pasted on the front
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Welcome Letter

• Headline, Subheads

• Publication Logo

• Two graphic elements per page (minimum, demonstrates advanced editing techniques - layer masks, blending, use 
of gradients, good use of space)

• Photo/Image Credit(s)

• Includes Contact Info (email, phone, social media) 

• 200-500 words - Letter style, signed by area "official"

• Welcome Letter • Table of Contents

• (Extra Credit)

Table of Contents

• Headlines, Subheads

• Publication Logo

• At least three graphic elements (demonstrates advanced editing skills)

• Includes entry for publication elements (Welcome letter, general info, 
timeline, ent/rec, food, hotel, top 10, map) and page numbers correctly 
correspond to page placement
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General Info

• Headline, Subheads

• Publication Logo

• Infographic Style "Shows - Not Tells" - 6 elements/statistics represented 
graphically, with custom individual graphics (Language, currency, 
climate/weather, population, What the area is known for, recommended packing 
list) 

• Photo/Image Credit(s)

• General Info • Timeline

Timeline

• Headline, Subheads

• Publication Logo

• Timeline Style - 5 events (Date, Image, body text)

• Photo/Image Credit(s)



St
o

ry
b

o
ar

d
 

Ent/Rec

• Headline, Subheads, Easy to Scan Text

• Entertainment (at least 5 elements - museums, galleries, theaters, 
theme parks, tours, monuments, shopping, kid friendly )

• Entertainment • Recreation

• Recreation (at least 5 elements - Outdoor activities, nature, parks, 
gardens, hiking, picnic areas)

• Two graphic elements per page (minimum, demonstrates advanced 
editing techniques - layer masks, blending, use of gradients, good use of 
space)

• Photo/Image Credit(s)
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Food

• Headline, Subheads, Easy to Scan Text

• 5 food/restaurant options with icon ratings system (At least 5 possible icons - i.e. -
vegan/vegetarian, gluten free, $$$, style, breakfast, lunch, dinner, children's 
menu, outdoor seating, bar, etc.)

• Two graphic elements per page (minimum, demonstrates advanced editing 
techniques - layer masks, blending, use of gradients, good use of space)

• Photo/Image Credit(s)

• Food • Hotel

Hotel

• Headline, Subheads, Easy to Scan Text

• At least 5 hotels with text - name, address, website

• At least 5 features per hotel (i.e. - parking, Wi-Fi, free breakfast, pets welcome, pool, room service, laundry, spa)

• Uses an InDesign table to create the grid, Images placed in cells, not pasted on top

• Two graphic elements per page (minimum, demonstrates advanced editing techniques - layer masks, blending, use 
of gradients, good use of space)

• Photo/Image Credit(s)
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Map – Landmarks - Attractions

• Headline, Subheads, Easy to Scan Text

• Publication Logo

• Base map created in Adobe Illustrator as a vector image

• Photo/Image Credits

• Map (2 pg spread) • Landmarks - Attractions

• Attractions - a thing or place that draws visitors by providing 
something of interest or pleasure (at least 5)

• Landmarks - an object or feature of a landscape or town that is 
easily seen and recognized from a distance, especially one that 
enables someone to establish their location. (at least 5


